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2019 Philadelphia Auto Show Announces Ride and Drive Lineup
East Norriton, Pa., Jan. 15, 2019 – The Philadelphia Auto Show is proud to announce the following Ride
and Drive opportunities available at this year’s event. The 30,000 square-foot Camp Jeep experience will
make its seventh consecutive appearance this year and invite Auto Show attendees to be driven by
professional 4x4 drivers through an on- and off-road course right on the show floor. Course highlights
will include the return of the 13’ high Jeep mobile hill as well as a modified “bank wedge” element that
will allow the vehicles to drive on a tilted surface around a curve demonstrating the vehicles’ articulation
capabilities. Rides will be offered in the Cherokee Trailhawk, Wrangler Unlimited, Grand Cherokee
Trailhawk, Renegade Trailhawk and Compass.
In addition to Camp Jeep, Mazda, Toyota and Volkswagen will all offer test drive experiences at the 2019
Ride and Drive Zone, which will be located just outside the DUB Display/Hall F on the street level of the
Pennsylvania Convention Center. Details vary by manufacturer and are included below. Please note – all
updates can be monitored on phillyautoshow.com and details are subject to change.
•
•
•

Mazda will be offering rides in the Mazda6, CX-3, CX-5, and CX-9 from 12 noon to 7 p.m. on
weekdays, and from 9 a.m. to 5 p.m. on weekends.
Toyota will be offering rides in the Camry, Highlander, Tacoma, and the all-new RAV4 from 12
noon to 8 p.m. on weekdays, from 9 a.m. to 6 p.m. on Saturdays, and from 9 a.m. to 5 p.m. on
Sundays.
Volkswagen will be offering rides in the Atlas SEL Premium, Tiguan AWD SEL Premium, Golf GTI
Autobahn, Passat GT, and Jetta SEL Premium from 12 noon to 8 p.m. on Thursday, Feb. 7 and
Friday, Feb. 8, from 9 a.m. to 6 p.m. on Saturday, Feb. 9, and from 9 a.m. to 5 p.m. on Sunday,
Feb. 10.

“A growing part of the Auto Show’s allure is the amount of ride opportunities that are becoming
increasingly available to show guests,” said Ian Jeffery, chairman of the 2019 Philadelphia Auto Show.
“Not only can guests hop from manufacturer display to manufacturer display, which is a hands-on
experience that you simply cannot get online, but now they can also test drive certain vehicles directly
onsite should they choose to. The Ride and Drive Zone truly takes the Auto Show experience to the next
level and there is really nothing better than that when it comes to vehicle researching.”
As one of the nation’s largest auto shows, the Philadelphia Auto Show annually welcomes approximately
250,000 attendees and has a proven track record of influence on consumers in the region. Every year, an
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average of 90 percent of attendees who are in the market for a new vehicle report that their purchasing
decision is influenced by the show, which translates to about $3.5 billion in sales. This year marks the
118th edition of the event, which has a 750,000 square foot display floor that showcases an array of the
newest pre-production models, Super Cars, Exotics, Classics, Hollywood rides and the latest in aftermarket automotive design. The 2019 Philadelphia Auto Show is proudly sponsored by State Farm and
Xfinity and open February 2-10. Details and ticket information can be found at phillyautoshow.com.
About the ADAGP and Auto Dealers CARing for Kids Foundation
The Auto Dealers Association of Greater Philadelphia (ADAGP), established in 1904, is the oldest
association of its kind in the nation. Comprised of 190 franchised new car and truck dealers throughout
the five-county Philadelphia area, the Association owns and produces the Philadelphia Auto Show. The
Auto Dealers CARing for Kids Foundation is the philanthropic arm of the ADAGP. It is a 501(c)(3) public
charity that aims to enhance and enrich the lives of children in the communities where its dealer
members work and live. Since its incorporation in 2003, the Foundation has contributed more than
$12.3 million to area children’s charities and organizations, including the distribution of more than
367,000 new winter coats to local children through its Driving Away the Cold effort. Learn more at
MoreThanAutoDealers.com.
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